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UD ADDS MORE INTERACTIVE FEATURES TO WEB SITE, 
INCLUDING FOUR NEW LANGUAGES 
DAYTON, Ohio- In an effort to create a World Wide Web presence that stands out 
from other universities, the University of Dayton has redesigned its Web site to include a "news 
ticker" to highlight interactive features or timely news. 
The site can be found at ~ttp:/ /www.udayton.edu. 
In addition, prospective students in the Middle East, mainland China, Thailand and 
Korea can now learn about the University of Dayton in their native languages and apply over 
the Web for free. UD's international site features information in eight languages, including 
French, Spanish, German and English. Two Chinese dialects are available. 
"It's important to break away from the mainstream to stand out from the crowd," said . 
Kevin Guyton, partner in Cyber Design, an Orchard Park, N.Y., company that designed the 
home page and undergraduate admission sites. "Our goal in creating the University of Dayton 
Web site was simple. When a prospective student surfs through the Web sites of the many 
colleges they are considering, we want UD's Web site to be the one they remember. We know of 
no other university in the country that offers all the interactive capabilities that are found on 
UD's site." 
The site is attracting more than just casual surfers. Applications to the University of 
Dayto11.ere running more than 20 percent higher than last winter -largely attributed to the 
ease of applying electronically, according to Chris Munoz, associate provost for enrollment 
management. Although it's still early in the college application process, first-year applications 
for fall1998 are up 24 percent, from 2,605 to 3,230 in mid-December. Of those, nearly 38 
percent (1,219) have been submitted electronically. For electronic applications, UD "\'aives the 
$30 application fee. 
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The University of Dayton's interactive admission site on the Web 
(http:/ /www.udayton.edu/ admission/) allows prospective students to do more than just 
I 
apply for admission. They can apply for scholarships, use a free financial aid estimator 
service, check the status of their application and take a virtual tour. 
The site has attracted national attention. "With a wide array of college advice and 
application forms now available on the Web, Dayton is pushing the cutting edge to build a full-
service electronic boutique," USA Today reported in November. 
The University of Dayton has plans to add other interactive features this winter. An 
online career network to help UD students and alumni network with 3,000 other alumni and a 
Paul Laurence Dunbar site featuring dramatic readings of the poet's works by Herbert Martin, . 
retired poet-in-residence at the University of Dayton, are in the works. 
-30-
For media interviews, contact Kevin Guyton at (716) 675-1400, ext. 253 or via e-mail 
at Kevin@cyberdesign.net and Chris Munoz at (937) 229-3717 or via email at 
munoz@udayton.edu. 
